
WHY ARE CONSUMERS 
ON THE MOVE?

See what's driving the acceleration of 
bank switching across generations.

55%

of consumers under 27 have 
already switched banks "once 
or twice," shattering the 
banked-for-life status quo

70%

of all consumers 

 to switch 
their direct deposit

would switch banks if 
it was easy

Successful switch! 

48%

24%

is motivated to open 
an additional account 

by rich incentives from 
another bank

opens another account 
due to a needed 

supplemental product or 
service from another bank

opens another account 
due to a better digital 

banking experience at 
another bank 

17%

Boomers

44%

32%

is motivated to open 
an additional account 

by rich incentives from 
another bank

opens another account 
due to a needed 

supplemental product or 
service from another bank

opens another account 
due to a better digital 

banking experience at 
another bank 

35%

Gen Z

Younger generations seek out better 
products and experiences compared 

to older generations, who are more 
motivated by incentives

Over 50% consumers consider 
easy direct deposit setup highly 

important or essential

28%
of consumers find easy 
direct deposit switch 
during account opening 
highly important

27%
of consumers find easy 
direct deposit switch 
during account opening 
essential

Consumers are more likely to 
 

relationship as they age

seek 
products outside their primary banking

49%
Millennials

35%
Gen Z

66%
Gen X

Half of consumers 
are splitting their 
direct deposit 
with a savings 
account, with 
Millennials leading 
the savings trend

74%
Boomers

Data and market research collected from  Savanta  in April 2024

Branches remain critical when 
choosing a primary bank, with digital 

experience nearly as important for 
younger generations

41% 51% Boomers

37% Gen Z
of consumers prioritize 
branch experience and 
ATM proximity when 
choosing a primary bank

28% 17% Boomers

32% Gen Z
of consumers values 
comprehensive and easy 
digital self-service when 
choosing a primary bank

20% 22% Boomers

15% Gen Z
of consumers prioritize 
breadth and quality of 
banking product and 
service offerings

12% 11% Boomers

16% Gen Z
of consumers values 
ability to access 1:1 
support and advice, 
when needed

Your income 
pre-qualifies you 
for our Premium 
Credit Card

4556  3325  8590  3732

Amaya C.

Premium Credit Card

4556  3325  8590  3732

Premium Credit Card

Amaya C.

Accept Offer

Every Bank

Continue

Available savings:

$23,200

Direct Deposit Allocations:

Checking 50%

Savings 50%

60%
Millennials

Every Bank

Ready to discover what Pinwheel can do for you? 

Schedule a meeting

https://www.pinwheelapi.com/company/contact-us
https://www.pinwheelapi.com/

